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Worth Every Penny: Build A Business
That Thrills Your Customers And Still
Charge What You're Worth

FROM THE NEW YORK TIMES AND WALL STREET JOURNAL BESTSELLERA revelation for
small business owners: creating a profitable business is possible without getting into a
slash-and-burn price war with your competitors. Many small business owners feel pressure to
discount their products and services, especially when times are tough. After all, how else will they
keep up with the low prices offered by their discounting competitors? What they don't realize is that
discounting is the last thing they should be doing if they want to win big. Sarah Petty and Erin
Verbeck are here to show you that there's a radically different way to run a small business-- one in
which the owners focus on creating specialized offerings and an over-the-top customer experience,
not on matching the prices of their competition. Worth Every Penny encourages you to explore and
use this model, which is designed to maximize your advantages over the big-box stores and other
discounting competitors. You'll learn how to: --Build a brand that lays the foundation for you to
charge what your offerings are worth. --Create products, services and high-touch customer
experiences to achieve healthy margins and an outspokenly happy and loyal client base.
--Understand how to use a pricing strategy that allows you to create demand and attract the right
customers instead of discounting. --Throw traditional advertising to the wind and implement a
boutique way of marketing to excel in this competitive business environment. --Learn the
relationship-based sales skills needed to close every sale and have your clients clamoring for more.
The authors' strategies are enhanced by real-life business experiences and vivid anecdotes from all
types of business owners--restaurateurs to contractors to professional service providers and
photographers. With the advice in Worth Every Penny, you will be inspired to live your passion and
pass your enthusiasm on to your customers. The result: a profitable business that avoids
succumbing to the pressure to discount.
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This is a very basic book about creating value with a boutique business model.If you are a business
owner who's trying to compete with others on price, STOP IT and read this book. You can't and
shouldn't compete on price, and Worth Every Penny gives you a good foundation on how to level
the playing field and swim in blue waters. It's not about getting more customers, it's about getting
the RIGHT customers.What I love about this book:1. Action items you can take to implement what
you've learned in each chapter.2. Original examples of businesses who have applied the concepts
taught in this book.3. Examples of what NOT to do (which you are probably doing)4. Applicable to
any boutique business model, not just photographers or creatives.5. Erin Verbeck & Sarah Petty.
They are great. Check out their other products and services at [...] because they're also a great
value for boutique businesses.Selfish Gripes about this book:1. The layout and design of the book is
very simple/generic/not boutique. I was hoping for a more interesting layout and maybe at least
SOME PICTURES!2. There are "added value" items the book references that can be found on the
book's website such as an image of Sarah's mailer. In my opinion these items should have been
included in the book! Content shouldn't be omitted in a book and placed online to drive traffic. To me
it felt like I had an incomplete book because I felt the items were integral to completing the picture
the author(s) were painting. Jeffrey Gitomer
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